were originally used for verification of software and hardware methods, to analyze the behavior of a digital crowd.
• Sun, and Haiqi Sun, presents a mechanism for assigning incentives in social tagging systems. This mechanism is based on rewarding workers who give high-quality tags to Internet resources (e.g., photos). The authors show that time and resources needed can be improved compared with previous incentive assignment mechanisms.
• Crowdsourcing Large Scale Wrapper Inference by Valter Crescenzi, Paolo
Merialdo, and Disheng Qiu, presents a system for large-scale production of accurate wrappers. This system works by using supervised wrapper inference algorithms and generating training data for human workers.
• Mobile Crowdsourcing: Four Experiments on Platforms and Tasks by Vincenzo Della Mea, Eddy Maddalena, and Stefano Mizzaro, studies whether the tasks currently proposed on crowdsourcing platforms are adequate for mobile devices.
The article aims at understanding the issues from two sides: first, which crowdsourcing platforms are more adequate for mobile devices, and second, which kinds of tasks are more adequate for mobile devices.
